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9ILCΩǎ ōǳŘƎŜǘ

(Millions EUR) Budget 2015 % of total budget Budget 2016% of total budget
EHIF's revenues 952,67 100,00% 1004,40 100,00%

Healthcare services in total 699,39 73,41% 740,98 73,11%
Healthpromotion 1,10 0,12% 1,25 0,12%

Pharmaceuticals (outpatient) 111,60 11,71% 114,45 11,29%

Temporary incapacity for work benefit 
(sick leave) 102,59 10,77% 118,27 11,67%

Benefits for medical devices 9,43 0,99% 9,30 0,92%

Benefits arising from EU legislation 7,21 0,76% 8,27 0,82%

Benefits for dental care services 9,92 1,04% 9,63 0,95%

Other expenditures 2,40 0,25% 2,30 0,23%

Health insurance expenditures in total 943,64 99,05% 1004,45 99,11%

EHIF's administrative costs 9,07 0,95% 9,07 0,89%
Expenditures in total 952,71 100,00% 1013,52 100,00%
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 REST OF THE WORLD FINANCING (HF.4)



Casestudy: loweringco-paymentsfor
pharmaceuticals
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Objectives for the socialmarketing campaign

ÅPopulation
Áto build trust in generic pharmaceuticals 

improving knowledge of pharmaceuticalsΩ
quality and safety
ÁReduceco-payments andensuring 

continuity of care (to achieve the best 
treatment results)

ÅDoctors and pharmacists 
ÁŎƘŀƴƎŜ ǘƘŜ ŘƻŎǘƻǊǎΩ ǇǊŜǎŎǊƛōƛƴƎ ŀƴŘ 

pharmacistsΩrecommendation habits

ÅInsurance Fund
Áneed to increase consuming generic 

pharmaceuticalsfor cost control 
Ổhelp to expand the market of 

pharmaceuticals and therefore unify the 
prices on the market



Impact of the campaign
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